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l o go s  +  b ra n d  i d e n t i t y

AC TO R S  T H E AT R E  O F  LO U I S V I L L E
As Director of Marketing, I was involved in Actor’s re-branding 
project in the year 2000 because of a change in artistic leadership.  
I participated in the entire process and ultimately was responsible 
for implementing the new brand identity system company-wide. 



B ROA DWAY  AC ROSS  A M E R I CA
An outside agengy created a new logo system for the company 
but provided little else in terms of visual elements and guidelines. 
As Art Director, I developed a standardized color palette and look 
for materials along with “Music. Memories. Magic” tagline. l o go s  +  b ra n d  i d e n t i t y



AT L A N TA  B ROA DWAY  S E R I E S
A new series in Atlanta was created at a venue that competed 
with the Broadway Across America brand. As Art Director, I 
created a new logo and identity that evoked the facade of the 
Cobb Energy Performing Arts Centre. l o go s  +  b ra n d  i d e n t i t y



VO I C E S  o f  Ke n t u c i a n a
Community, non-proft arts organization needed a logo and 
identity that reflected its message of inclusion through 
choral music. I developed the logo and tagline and created 
advertisements for this organization at no cost for over 5 years. l o go s  +  b ra n d  i d e n t i t y

Together We Sing



B ea u x  A r t s  B a l l
Fundraiser for Volunteers of America and VOICES of Kentuckiana. 
I servered on the executive committee for the last five years and 
chaired the event in 2010. Created new incarnations of logo and 
themes each year to keep the event fresh and exciting. l o go s  +  b ra n d  i d e n t i t y



F re e  M y  L i fe
Created a logo and look for Executive MBA marketing and financial 
plan project in the summer of 2010. I conceived this business as a 
time-shared personal concierge service. The final plan was 36 page 
8.5 x 11 spiral bound booklet. l o go s  +  b ra n d  i d e n t i t y

Everyday Assistance



Pa re n t s ’  M e n t a l  We l l n e s s  G u i d e
As a consultant for a local design firm, I developed this two color 
8 x 8 book for Floyd County Step Ahead Council. It required heavy 
editing and copywriting as the articles came in various states of 
completion. The guide was distributed during orientation week at 
Floyd County Public Schools. p r i n t

 



I P W i re le s s  D at a s h e e t
Technology company specializing in 3G and 4G Wireless Solutions 
needed to refresh and simplify their product data sheets. I created 
a new template that has been applied to over 15 products.

p r i n t

 



O o te m  A d ve r t i s i n g  C a s e  S t u d i e s
Created while working as a consultant for a local deisgn firm.

p r i n t

 



S a n  F ra n c i s co  W i n e  Trad i n g
Co m p a n y H o l i d ay  N ews le t te r  2 0 1 0
Eight page, two-color, 8.5 x 11 self-mailer created while working as 
a consultant for a local deisgn firm.

p r i n t

 



S a n  F ra n c i s co  W i n e  Trad i n g
Co m p a n y  S h o p p i n g  C a r t
Designed navigation for e-commerce section of SFWTC.com
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w w w.Vo i ce s K Y. o rg
Re-designed site projected to launch in March 2011
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